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Social Media

UpTo, a calendar-sharing iPhone app with 
its home based in the M@dison building 
here in Detroit, has been and will continue 
to get impressive media attention. 

With recent write-ups in TechCrunch, Mashable, 
CNN, CNBC, CBS, the Detroit Free Press and the JN, 

it has begun to make a dent 
in the crowded “geo-location 
check-in” world. But this is 
not a geo-location app. Unlike 
those apps, which state your 
location and/or event while 
you are there at the moment, 
UpTo allows you to share 
calendar events that you want 
made public to your network 
in advance. 

It’s a great way to let 
people know about and invite 
friends to upcoming nonprofi t 

events, networking, concerts, etc. The app takes a 
proactive approach and gives your network time to 
decide if they want “in” on your fun. 

A few weeks ago, I downloaded the app. Like 
most social apps today, it asked me if I wanted to 
invite friends from Facebook and/
or my address book. I tried to 
do both. But every time I tried, 
the program would freeze. I even 
deleted the app and reinstalled it 
on my phone a few times, but it 
still didn’t work. 

Disappointed, I did what a lot 
of social media users do. I tweeted 
“R u using the #upto app? Ive 
installed & uninstalled it twice & 
it keeps freezing & not loading my 
contacts ... Anyone troubleshoot 
this yet?” 

Almost immediately, UpTo 
responded, letting me know that 
they knew about the issue and were 
working on it. They then reached out 
to me to let me know once the issue 
was fi xed. This excited me on a few 
levels. 

In today’s market, social 
interaction with consumers is critical, yet too many 
companies pretend not to notice what people are 
saying about them. 

I once tweeted multiple times, followed by a 
Facebook post, to Babies R Us about a concern I had, 

and got no response. As a father with two young kids, 
Babies R Us should at least have acknowledged my 
comments. UpTo’s immediate response showed me 
that they care what their users are saying and are 
actively looking for resolutions.

They owned up to (pun 
intended) the issue and offered 
a solution. No one likes BS 
excuses. They could have asked 
me if my phone was working or 
if it had the latest software, but 
they owned the problem. 

I often tell new clients, “You 
won’t always like what I have 
to tell you, but it will always be 
the truth.” I was happy to get 
UpTo’s initial response and even 
happier to get the secondary 
responses. 

This company is Detroit: It’s 
inventive, it’s a new spin on an 
existing system, and it’s fresh. 

If UpTo continues using social 
media to interact with their 
users this way, I’m confi dent 
that the team will be successful 
with this app and the apps they 

will build in the future. 
If you are using UpTo, I would love to hear your 

thoughts on the program, reach out to me via 
twitter.com/benrosenzweig or via my blog, www.
BenjiUnSpun.com. ■
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E ven though there is not 
enough space for animals 
in Todd Weiser’s Brooklyn 
apartment, they certainly 

have a presence in his life. The 31-year-
old, formerly of Oak Park where he 
attended Temple Emanu-El, is the 
director of development at Animal 
Planet in New York City where he has 

worked for the past 
fi ve years.

Just one week 
after graduating 
from the University 
of Michigan in 
2004 with a double 
major in fi lm and 
economics, Weiser 
moved to NYC to 
start working in 

fi lm distribution. “I was hoping to 
be a screenwriter,” he said, “but 
distribution turned out to be the 
perfect combination of my majors.” 

In college, Weiser wrote screenplays 
and produced short fi lms, but working 
in distribution required extra-long 

shifts, and he found himself lacking 
the time he needed to write as he 
wanted. After three years at the 
company, Weiser decided he needed 
to work in a more creative area. 

“I wanted to get into development,” 
he said, “and my friend who worked 
at Animal Planet at the time told me 
to come in for an interview.” Weiser 
immediately saw the difference 
between working in TV versus fi lm. 
“Everyone was nice to me from the 
get-go, and there was no drama, 
which was really appealing.”

Another difference between his two 
jobs was the inclusive nature of TV, 
which fi lm, in Weiser’s experience, did 
not have. “They involved me at Animal 
Planet much earlier than I would have 
been involved at my old job,” he said, 
“and that inclusiveness makes for a 
happier workplace.” 

As director of development, Weiser 
works on all new shows for the 
network. “I start at the very beginning 
by hearing pitches from producers,” 
he explained, “which happens either 

over the phone, in person or via email. 
The pitches could be a page or a few 
sentences long, or they could be fully 
detailed.”

After hearing a pitch, Weiser works 
on the idea with a team until they 
think it would work for a show. 
“Basically, I go through the process 
of just having an idea to evolving 
that idea until it gets green lit for 
production,” he said. 

A show that Weiser has a special 
affi nity for is Finding Bigfoot, which 
follows four individuals as they pursue 
evidence that Bigfoot exists. “That 
show has been the biggest blast to 
work on,” he said, “and to see a show 
go from original idea to monster hit is 
such a wonderful experience and one 
of the joys of working in television.” 

Weiser appreciates the collaborative 
environment at Animal Planet.

“When we’re discussing ideas for 
a show, no one is claiming their idea 
is the best or anything like that,” he 
said. “It’s more of ‘these are all great 
ideas, how can we get all of them into 

one show and work together?’”
The company also makes an effort 

to keep its employees in good spirits. 
“There is defi nitely a better 

work-life balance here,” he said. 
“The workday isn’t as crazy long, 
and people are happier when that 
happens, which I think helps foster 
that creative and collaborative 
workspace. But that’s not to say we 
don’t have long days sometimes.”

While Weiser does enjoy living in 
NYC, he misses Michigan. “I visit 
many times a year to see family, go to 
Michigan football games and attend 
friends’ weddings,” he said. “I miss 
going Downtown and to Ann Arbor, 
and I defi nitely miss being so close 
to Michigan sports teams. It’s hard to 
keep up with them in NYC.”

Despite his love of local sports 
teams, Weiser is planning on staying 
in NYC and at Animal Planet. “I’m 
very happy here,” he said. “We’re 
working on expanding our brand and 
trying new things, and I’m very excited 
to be a part of that.” ■

Animal Magnetism: Former Oak Parker fi nds his place at Animal Planet network.
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